Chicago Company Hires Texas Tech PR Students

Texas Tech students collaborate with French President Jonathan Broutin to market his Chicago
based international education program, Seagull Institute.

For three months, selected undergraduate public relations students from the College of Media
and Communication at Texas Tech University act as a PR firm for the institute; focusing on
media relations, graphic designs, social media, and other marketing tasks.

The chosen students are seniors in Patrick Merle’s public relations campaigns class. Merle, a
French colleague of Broutin, recommended specific students from his class based on their skills
in various roles needed to develop the organization. The students work independently in
Lubbock while Broutin monitors their progress from Chicago through daily mail exchanges,
regular Skype consultations, and conference calls.

“I wanted to use the expansion of my company, which is based in Chicago and Paris, as an
opportunity for young professionals who are about to enter the work force to have a concrete
professional experience that they can put on their resume,” Broutin said. “These students from
Lubbock will gain valuable work and life experience by partnering with an international
company.”

Each chosen student will graduate at the end of spring.

"I am thankful to be a part of this launch for Seagull," said Chase Darnell, a senior public
relations major, currently producing videos for the institute. “Most undergraduates don’t get an
opportunity like the one this selected group received. Working with the institute will show
potential employers that we are active, ambitious, and more than ready to transition into the
professional world”

Jonathan Broutin received his master’s degree from the University of Paris II, worked in
Montreal, and worked the world renowned Chicago Marathon. He said he created Seagull
Institute after seizing the opportunity to immerse himself in Chicago's rich culture.

"Living an experience is one of the most efficient way or learning" said Broutin, "While growing
up, I had the privilege of experiencing several places and cultures. These opportunities have
shaped my paradigms of the world and transformed who | am today. | have had the chance to
meet with great people along the way who made a big difference in my life. Now I feel it's my
mission to give back what | have received, to contribute and make a difference by offering new
intercultural perspectives for students through immersion.”

About Seagull Institute

The international education program gives college students the unique opportunity to study
abroad in Chicago and Paris to learn about marketing, sports management, and international
business practices.

For more information about Seagull Institute visit www.seagull-institute.com




